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What we find funny, comical, or hilarious depends on where we come from, in which
country (even which region of a country) we grew up, and what language(s) we speak.
There is, of course, a certain communality in what cultures consider comical, but a
significant part of the comical and the comedy remains specific to a culture and is,
therefore, almost untranslatable. There is, in other words, a direct but complex relationship
between nationality and sense of humor. What we see as comical or funny does not only
depend on us as unique individuals; on the contrary, it largely depends on our identity as
part of a larger social group. For instance, what solicits the highest respect from one
group (religious rituals or nationalist celebrations are favorites here) can be seen as
comical by those who look at it from the outside, who are embedded in a similarly social
but crucially different structure of their own group.
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@ Wit and Its Relation to Personality Traits

@ How to Translate Humor into Another Language

® Why Exercising Your Sense of Humor Is Important

@ Laughter: A Connector to People from Other Cultures

(® Humor Appreciation: Based on Its Cultural Background

[ 4]

St MOIJATAHU, RSUAHLE, = R 2200 6Ils A Rt 00 S, el
JF e 2HAX = &8 2012l e X))o XX, delD 22t He dH(S)E M=
Aol 22 ACH. =2 E 23S0l 20D Wl A0l AWM O o 5S40l AXNL, 2
A2 A sl=4d2 Y0l B2 REES 0dol & 20l SR/otH, etd TE HZ He
2 It 8l CTAl ZoiA, =20dl 20 22 AIOI0ls MEH0IXE2H &8 2801 UCH
fedb st MOIJATLD e X2 SS& HU2Z M 220H 28 2d2t2 OtLICh
et BHZ, X2 O 2 Aeld Z3Ho 22242 222 EHdol =2 &d ATk E
S0, & YH2ZRH 1o E52 7cts A (0 B WE 240l U EFHC I8
AL MSEl=E A0l ARUHAM OAE BE= MESHIHeE A2 X222 HE &+ A=,
JS2 Hi=otA AtalEel, Jut 2EES2 O E, O XA EEe 20 2=01 26 AJ|
H=OoICt

[£0]]

s0HsE 228 1740l A0 RHE Oldicts A2 AHE AE HO ZR2M 222
Mo =2 2 JAU=sE W82 20122, 22 H=s22 HE HEE A2 ® "‘SM Olok:
Jzio 23" HiES EUE 8CHoIC

@ M2t 423X SE4ne 0219 2y

@ |HE 2 Az Hddst=s &Y

@ 20 ZAS AScls A0l A SLEHT

@ 28: UE 238 =49 AMESHe HE X



(013 A2l

«depend on ~0l Ed ULt

sregion X<

scomedy 3|=2(4)

*specific to ~0ll £

suntranslatable Ct& A0HzZ L = A=, HA
pS|

enationality =014, =2
<t

=

g

o
TT

w

1
Qe
rr

*on the contrary 12= BHHZ
sidentity AX(4), A&
solicit 2 73otC+, EF0tCt
ereligious WA QI
eritual 2| A
enationalist BIZ==2| X 0l

t

ecelebration JIE&A

[XIZ2 &8 Hel]

X2 WE0 0ESLICH 22 MEotd Z& HE=06 012 £ 22 otdL o 200K, 614
ot 0 JIEE |5 SL6/7/ MR SAIZtE O0/d) WE & S5 J) A0 BFEAl Z0L0f
Z HFELICE 0] JEE where we come fromOll =& F17 &8 &L/

What we find funny, comical, or hilarious depends on where we come from, in which
country (even which region of a country) we grew up, and what language(s) we speak.
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There is, of course, a certain communality in what cultures consider comical, but a
significant part of the comical and the comedy remains specific to a culture and is,

therefore, almost untranslatable.
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There is, in other words, a direct but complex relationship between nationality and sense
of humor. What we see as comical or funny does not only depend on us as unigue
individuals; on the contrary, it largely depends on our identity as part of a larger social
group.
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For instance, what solicits the highest respect from one group (religious rituals or
nationalist celebrations are favorites here) can be seen as comical by those who look at it
from the outside, who are embedded in a similarly social but crucially different structure of
their own group.
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In science one experiment, whether it succeeds or fails, is logically followed by another in
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a theoretically infinite progression. According to the underlying myth of modern science,
this progression is always replacing the smaller knowledge of the past with the larger
knowledge of the present, which will be replaced by the yet larger knowledge of the
future. In the arts, by contrast, no limitless sequence of works is ever implied or looked
for. No work of art is necessarily followed by a second work that is necessarily better.
Given the methodologies of science, the law of gravity and the genome were bound to be
discovered by somebody; the identity of the discoverer is incidental to the fact. But it
appears that in the arts there are no second chances. We must assume that we had one
chance each for The Divine Comedy and King Lear. If Dante and Shakespeare had died
before they wrote those works, nobody ever would have written them.
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While scientific knowledge is believed to progress through ( A ) experiments, an
artistic work tends to be ( B ) to its creator with no limitless sequence implied.

(A) (B)
(D successive oo unique
@ successive e valuable
® controlled e valuable
@ incidental e influential
® incidental e unique
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31. Recent research by Juliet Zhu and J. J. Argo suggests that making subtle changes to
the seating arrangements in meetings can have an effect on what people choose to focus
their attention on. For example, the study found that circular seating arrangements typically
activated people’s need to belong. As a result, they were more likely to focus on the
group’s collective objectives and be persuaded by messages and proposals that
highlighted group benefits rather than benefits to any one individual. This effect was
reversed, however, when the seating arrangement was either angular (think L-shaped) or
square. These seating arrangements tended to activate people’s need for . As
a result, people were more responsive and reacted more favorably to messages and
proposals that were self-oriented and that allowed them to elevate their individualism.

@ unigueness @ safety @ certainty

@ harmony ® fairness
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